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Our vision

We’re Breaking Barriers so
every refugee can access
meaningful employment
and build a new life.

Our values

Mission-led

We put refugees first in
everything we do. We listen and
respond. We act with integrity.
We’re focussed on impact.

Entrepreneurial

We believe in the entrepreneurial
spirit of every individual to build
a better life. We believe in the
power of responsible businesses
to achieve social change. We’re
brave and bold enough to give
new things a go. We’re driven

by making a lasting impact.
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Our mission

We welcome refugees into
meaningful employment
with advice, experience,
and education. We believe
in the power of responsible
business to change society
for the better through our
innovative partnerships.
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backgrounds with an open mind.
We will make everybody feel
comfortable working with us
every step of the way. We treat
everybody fairly. We champion
diversity, equality, and inclusion.

Collaborative

We believe in the power of
teamwork and partnerships.
We work collaboratively with
colleagues to find creative
solutions for the greater good.

We’re proud to share our expertise

and knowledge with partners to
further our positive impact.
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Foreword

A message from our Chair and CEO

Eight years on from its foundation, and Breaking Barriers has emphatically
outgrown the notion of being a ‘small’ charity. We are a high-performing
team of 70+ people, our income has increased to over £3.75m and we have
expanded beyond London by cementing our delivery in Birmingham and
Greater Manchester, with long-term plans for these regions.

Most importantly, this year we supported more refugees than ever before,
who achieved more employment, education and volunteering outcomes
than in previous years, all with the help of our biggest pool of volunteers
to date.

Scaling up an organisation isn’t always straight-forward. We have learned
many lessons and professionalised an unrecognisable amount since we
first started around Matt’s kitchen table all those years ago. This will stand
us in good stead as we look to launch in Glasgow and Liverpool in the
coming year.

We exceeded the objectives laid out in our three-year strategy, and we
are delighted to launch our 2030 goal. Details are included in this report.
In summary, by 2030 we want to:

» Be supporting 4,000 people per year - including those facing the
toughest barriers to enter the job market.

* Have 100% of the clients we support moving further towards meeting
their goals with over 50% of these clients going on to achieve an outcome
in education, training, volunteering or employment.

» Be working with sector-leading responsible businesses, be data-led and
evidence based in our approach, and working collaboratively with the
wider sector.

* Raise up to £14m income annually, raise public awareness of refugee
needs and sustainably invest in our people and infrastructure.

We are excited for the coming years, and we believe we are set-up for
success. We wouldn’t be in this position without every single one of you who
believes that refugees deserve to find meaningful employment and build

a new life in the UK. If you refer refugees to us for employment support,
partner with us to create meaningful employment opportunities, volunteer
your time, donate your money, or support our work in any other way -
thank you.

Our success is yours too, and we look forward to continuing our work
together in the coming year.

Matt Powell, CEO and Founder

James Newell, Chair of Trustees

Impact Report 2022-2023
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Narsina’s® story

I was a teacher back in my home country.
However, I was forced to leave everything
behind and flee to the UK.

Imagine going to a new country and not
knowing anything about the language, the
culture, or the processes for studying and
working. It's like a tree that’s been forcibly
uprooted and planted in a new land in a new
soil. Half of my roots were still back home,
and the rest of me was trying to start a new
life here. Everything was new and it hurt.

I needed help to figure out how to navigate the
UK job market, and the qualifications I needed
to pursue further education. I reached out to
Breaking Barriers and I've been receiving
employment support from Ellie, my

“When I first met Narsina we were looking into
how we could make her art and her passion
into a living. I think all the people we work

with have so much wonderful experience
and so many wonderful ideas.”

employment adviser. She is so patient and
never judges my choices. She has helped me
with employment advice, writing a CV, applying
to university, and preparing for interviews.

Ellie also helped me to successfully apply

for a Breaking Barriers grant, which went
towards my art and helped me to get closer

to my dream of becoming an artist. The grant
was life-changing. It helped me to get over the
barriers and move forward and build a future.

Breaking Barriers believed in me and my
dreams. I still can't quite believe that in
October I will be going to university to study
a Masters in Digital Media and Design at
Birkbeck University.

*Not her real name

Ellie Bush, Senior Employment
and Integration Advisor
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Diversity and inclusion

We are committed to continually
improving and prioritising diversity,
equity and inclusion (DEI) at Breaking
Barriers.

In September 2022 we launched an
updated DEI strategy which was
informed by the results of the annual
diversity and inclusion survey. Following
employee feedback on the survey
results and work to date, the strategy
focuses on the following five areas:

Reflecting the refugee community
that we work with

Increasing diversity in leadership
positions

Attracting more diverse talent and
improving access to jobs at
Breaking Barriers

Developing awareness around
diversity and inclusive safe spaces

Creating feedback loops and
assessing progress against our
DEI aims

OapH NN

Thanks to additional capacity with our
new HR Advisor role, we reviewed our
recruitment process to make it more
accessible for disabled applicants,
applicants for whom English is not their
first language and applicants from

a refugee background.

We developed a Lived Experience
Strategy, focused on how we reflect

the refugee community that we work
with in everything we do at Breaking
Barriers. This included the creation of a
new role - an Involvement Officer - who
coordinates a panel of Lived Experience
Consultants who will advise across a
variety of teams, projects and policies.

The DEI Working Group facilitated
monthly catch-ups which all staff are
welcome to join, shared regular blogs
about cultural events and awareness
days, and coordinated several events
including an office decorating session
for Ramadan, lunches for Refugee Week
and a meditation session for Mental
Health Awareness Week. The group
also held quarterly, themed DEI Forums
for all staff, which included discussions
and/or training on disability, fasting

for cultural reasons and neurodiversity.

We continue to review the effectiveness
of our initiatives, seeking feedback from
staff through anonymous surveys and
feedback sessions and updating our
Terms of Reference for the DEI Working
Group and its activities.
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Our 2030 goal

We have made considerable progress against
our FY22-24 strategy including increasing our
impact through the expansion of our services,
achieving our 1,000th client outcome, and
building on our accessible and inclusive support
model in our response to a new environment
post covid.

We have also been successful in diversifying our
income streams and the impact of our corporate
partners, investing in our infrastructure and
people, and positioning ourselves in the sector
through sharing knowledge and insights leading
to meaningful collaborations.

Impact Report 2022-2023

In light of this accelerated organisational
development and continued funding
opportunities for growth, there was a need

for a clearer organisational story for what

the future of Breaking Barriers would look like.
So, we have developed our 2030 goal which
outlines our ambition for the next seven years.

The need for our services is also accelerating.
There are over 230,000 refugees in the UK,

a significant increase in recent years. Refugees
are still 4x more likely to be unemployed, face
huge barriers to accessing employment, and
are increasingly geographically dispersed
across the UK.

We want to take significant steps towards
meeting our vision of ensuring every refugee
can access meaningful employment and build
a new life.

.0
Our 2030 goal
Over the next seven years we want to:
» Support 4,000 people per year - including those facing
the toughest barriers to enter the job market. TS
* 100% of the clients we support will move further towards " l‘
meeting their goals and over 50% of these clients will \ ,
go on to achieve an outcome in education, training, Seeoo-

volunteering or employment.

» We will do this by working with sector-leading
responsible businesses, being data-led and evidence
based in our approach, and working collaboratively

with the wider sector.

x |

* To make this possible we will need to raise up to £14m x
income annually, raise public awareness of refugee needs
and sustainably invest in our people and infrastructure.

Our values of being mission led, welcoming, collaborative
and entrepreneurial will guide us in how we plan to adapt,

grow, and deliver.
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Strategic focus areas:

To reach our goals we are prioritising the following strategic areas:

Support more
individuals in more
geographies across
the UK. Our current
model lends itself to
urban areas with high
density populations.
With increased refugee
dispersal, we need
to develop alternative
models to increase
our reach.

Segment our
support model
to have flexible
and streamlined
products, using data
to understand how
we can better support
different client groups
to achieve outcomes.

Be accessible

for refugees at
any stage of work
readiness. We will
ensure easy access
to our services, no
matter a client’s
length to the labour
market, education
levels or English
language capabilities.

Impact Report 2022-2023

Generate

impactful
partnerships with
private and public
sector organisations
that further our
purpose. This will
mean co-creating
hundreds of jobs across
the UK, meaningful
volunteering
opportunities and
tailored employability
support.

To enable this impact, we need to also focus on how we support and enable our core delivery,

so we will:

Maximise the

impact of existing
funding streams and
invest in key areas of
fundraising growth,
building on the long-
term and mutually
beneficial relationships
that have been a
foundation for our
growth to date.

Raise the profile of

Breaking Barriers
as the specialist
employment charity
and change narratives
about the refugee
experience to enable
refugees to effectively
integrate in the UK,
through sharing our
data, insights and
the lived experience
of our clients.

Invest in growing

our infrastructure
and staff structures
mindfully. We will grow
our staff teams and
prioritise employee
engagement and
culture. We will invest in
back-office processes
to ensure effective
growth and that as
much of our income as
possible goes directly
to supporting refugees.
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Our impact
Highlights

1,104 clients
supported -
more than
in any
previous
year

610 outcomes
achieved by
419 clients -
more than

in any
previous year

256 new
jobs
by clients

started

90% of clients
reporting
improved
confidence

in achieving
their goals

Impact Report 2022-2023

9,785 hours

of support
delivered -
more than

in any
previous year

40
corporate
partners

supporting
clients

83% of clients
said they now
have better
chances

of finding
arole
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Reach

In FY22-23 Breaking Barriers reached

a scale it had never seen before -
supporting a total of 1,104 clients,

764 of whom received support from
Breaking Barriers for the first fime. This
represents a 77% increase in the number
of clients compared to our previous
year, and a remarkable 136% increase
compared with the year before that.

Impact Report 2022-2023

This rapid growth was driven primarily
by our national expansion. We launched
in Birmingham and Greater Manchester,
and as these new locations reached

full capacity, we were able to scale our
operations significantly. The Greater
Manchester team supported 385 clients,
over 5 times more than in the previous
year. The Birmingham team supported
119 clients, over 4 times more than the
previous year.

1

77%

increase
in the number
of clients

1200

supported

1000

800

600 474

400

200

FY19-20 FY20-21

FY21-22

Manchester
. Birmingham

. London

FY22-23

Clients supported per year

Our support

Hours delivered 10000

We delivered 9,784
8000

hours of support time
to our clients - more

5.7k 6.4k
J/

5.7k

than in any previous 6000

year. This representsa  Hours

4000

4.7k

3.4k /

We delivered

70% increase on last
year and nearly double

our total for the year 2000

Z'V

2.7k

before. 6,429 hours
(66%) were delivered as

9,784

hours of

one-to-one support,
more than in any
previous year.

FY19-20
Support hours

support time

FY20-21 .
to our clients

FY21-22 FY22-23
One-to-one hours

Hours delivered per FY
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Support hours received per client

The average hours of support in five received more than

per client totals 8.9 hours. 15 hours of support, and one /]\
However, a portion of clients in ten received more than

leave the programme shortly 20 hours of support. /]\ /]\
after enrolment, or enrolled As well as our one-to-one

el Igefore LU 9f e support, in FY23 we delivered
year, which skews the figures.

. . a total of 405 education classes,
Many clients received 70%

attended by 287 clients - 70%
considerably more than 8.9 Y ! °

, more than last year. .
hours’ support - nearly one more clients
attended our
education classes

compared with

last year
Volunteers
We worked with 389 fantastic Other volunteers also taught
volunteers. education classes, delivered ﬂ
152 volunteers delivered workshops with our corporate 8\/
one-to-one support with clients [PEIATIEE, Sl el our
- more than in any previous Ambassador Council, acted
year. Each volunteer delivered as menfors and s.uppor'red‘
an average of 5 hours of us operationally in our offices.  we worked
support (approximately the with
same as in previous years), 389
with a total of 759 hours in total.

volunteers
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Face-to-face delivery

This year also saw a considerable return
to face-to-face support. Historically,

we delivered nearly all of our support
in-person at delivery centres across
London. However, during the two
financial years impacted by Covid
lockdowns, over 95% of all support

was delivered remotely.

We have now settled into a hybrid

model of support, where this year 27%

of support time was face-to-face and
the rest remote. This flexibility is highly
beneficial to clients - those with caring
commitments or long travel fimes
struggle to access in-person support,
whereas face-to-face support is a lifeline
for those with lower digital skills.

Collaboration

We believe in the power of collaboration
and this year we worked closely with
other organisations in the sector to
deliver support. 568 clients were
referred to us from other organisations,
more than triple the number from the
previous year.

Meanwhile, we also made 435 referrals
to other organisations to support our
clients with issues outside our areas

of specialism - more than double the
number of referrals made last year.

Impact Report 2022-2023
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Proportion of hours delivered
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360
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240
120
FY21-22 FY22-23

Referrals

‘ To Breaking Barriers from other organisations

. From Breaking Barriers to other organisations

Client referrals in partnership

Our flexible,
hybrid model
of support

is highly
beneficial

to clients

N
D)
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Triple the
amount of
clients were
referred to us
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Bahaa's story
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Having overseas work
experience is nice, but when
starting your employment
journey in a new country it’s
a big challenge to convince
HR that you have the right
experience and skills to do
the job properly.

Breaking Barriers supported
me with all that I asked for.
What do you need? How

to write an impressive CV,
portfolio or covering letter?
English classes and
employment workshops?
Maybe you need some
clothes for an interview?
Or perhaps you need new
friends!? Oh! Maybe you
need financial support?

09

The day after I got a new
laptop from Breaking Barriers,
I had an interview with the
biggest construction company
in the UK, and the top 10

in the world, to work as

a structural engineer in
railways. My heart was
beating rapidly when I picked
up the call from the company.
It was my best luck ever. I just
got the job I love where I love!
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Our clients
Country of origin

We welcome people of all backgrounds

with an open mind. This year, clients came
from 79 different countries of origin, with the
most frequent being Afghanistan (159 clients),
Iran (138 clients), Eritrea (82 clients), Ukraine
(78 clients) and Syria (73 clients).

This represents a considerable change. Syria

had historically been the most frequent country
of origin for our clients, whereas now it is the fifth
most common, and clients from Ukraine were
almost entirely absent before the current year.

English language

Most clients had good English language levels -
with only 26% saying they had either basic or

no English speaking ability. However, the clients
we supported in FY23 had a lower level of English
language than in previous years - with only

36% rating themselves as ‘proficient’ in English
speaking, compared to 50% last year and 60%
the year before.

This was partially driven by our expansion
beyond London, where 44% of clients rated
themselves as ‘proficient’ in English speaking,
compared to 37% in Birmingham and just 23% in
Greater Manchester.

For areas beyond London, our contract enabled
us to support clients who were further away
from the job market due to being newly granted
their status. To support the significant barrier
of language levels, we built strong relationships
with ESOL providers and established our own
in-person education classes which proved
popular and supported confidence building.

Impact Report 2022-2023

Clients
came from

79

different
countries
of origin

. Afghanistan Iran

. Eritrea
. Syria

Ukraine

. Other

Client country of origin

60%

50%
50

40

30

20

10

FY20-21

FY21-22

FY22-23

Proportion of clients reporting
that they are ‘proficient’
in English speaking
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Education

45% of clients were educated to degree level

or above, and 77% had at least three years

of work experience. Nevertheless, 82% of clients
were unemployed (or economically inactive)
when they enrolled with Breaking Barriers

(a figure roughly equal across all locations),
showing the barriers that all refugees, no matter
the extent of their education or experience,

can face in the UK. Despite their extensive
qualifications, the majority of clients (60%)
were primarily seeking entry level roles.

Age

Our clients were predominantly young - the
majority were under 35 years old. We have also
seen the average age of our clients fall over time.
In FY19-20 10% of our clients were under 25 and
14% were over 50, by FY23 15% were under 25 and
only 7% were over 50.

Impact Report 2022-2023

45% 77%

educatedto had at least 3
degree level vyears of work
or above experience
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60%

were un- were seeking
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Accommodation

Clients outside London

were much more likely to

be homeless or experiencing
insecure housing. While 31%

of clients in London reported
they were homeless when they
enrolled with Breaking Barriers,
in Greater Manchester this
figure was 43%, and in
Birmingham it was 51%.

Mental health

Despite high levels of
homelessness, clients were less
likely to report mental health
difficulties outside London.
Whereas 31% of clients reported
mental health issues in London,
only 19% did in Birmingham and
17% did in Greater Manchester.

This could be related to
additional difficulties of

living in London, for example
increased costs of living, or it
could be due to other factors
that determine which kinds of
refugees end up in which cities.

This high percentage can

be attributed to clients we
supported on a specific
contract. These clients received
their refugee status within the
last two years and we worked
closely with housing partners
and Local Authorities to
support clients into more stable
accommodation and access
meaningful opportunities.

Due to the delivery contract
we had in Greater Manchester
and Birmingham, the clients
we supported were on
average newer arrivals to

the UK, meaning they may
have differences in their
interpretations of mental
health compared to clients in
London, or fear that they might
be refused support if they
disclosed mental health issues.

It is also important to note
that, due to the potential
stigma surrounding mental
health issues, rates of mental
illness among clients may be
underestimated and margins
for error may be large.

Impact Report 2022-2023

51%

of clients in
Birmingham
reported
they were
homeless

=]
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i
31%

of clients
reported
mental health
issues in
London
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Time to receive refugee status

The majority of all our clients longer than 10 years. As asylum
(69%) spent over a year waiting  seekers are usually forbidden
to receive their refugee status from working, these incredibly
after arrival in the UK, with some long waiting periods are highly
waiting considerably longer. distressing and can make it
One in ten waited more than six  extremely challenging for clients

years to receive their refugee to re-enter the labour market 690/

status, and one in 20 waited once their status is received.
0 of clients
69% spent over a
\ year waiting
60 Vo to r.ecelve
their refugee
Proportion status

. 40
of clients 25%
18%
150,

20 15% 12%
N 8% 7% 6%

>1 >2 >3 >4 >5 >6 >7 >8 >9  >10
Number of years spent awaiting refugee status

Number of years clients are waiting for refugee status

Over the last few years, we 50
have seen a decrease in the
proportion of clients granted
refugee status within one year
of their arrival in the UK. This
year, 32% of clients received
status within a year, compared
to 38% last year and 46% the
year before. This is a worrying
trend for all of those within

the UK asylum system.

46%

32%

of clients
received

Fy20-21 Fya1-22 Fyze-2s  refugee status

within a year

Proportion of Breaking
Barriers clients who received
refugee status within a year
of UK arrival
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Outcomes and impact

This was our most successful year 400
to date for client outcomes. 419 clients
achieved 610 outcomes during theyear. 35,
This is nearly triple as many outcomes
as in the previous year. To put this

. . 2
number fully into context, this means 00 -
that more clients achieved outcomes 101 .
- - 100 Clients
in FY22-23 than received any form o achieved
of one-to-one support in FY21-22. 87
38% of clients achieved outcomes, % Fv20-21 FY21-22 FY22-23 610
comfortably more than our 33% Non-employment outcomes

. . outcomes
target, and higher than in the two = Employment outcomes durina the
preceding years. . 9

Outcomes achieved year
Outcome type Number of outcomes

New employment 227
Education
Training

Volunteering/work experience

Internship/work placement
Promotion § 5

Changed employment || 4
Apprenticeship | 0

0 50 100 150 200 250

Outcomes by type

227 clients entered employment 0.6 055
during the year, starting 256 new jobs - J/
equivalent to one new job for every four 03

clients. This is more new jobs for clients 2 0.40 0.36 /
than in any previous year, representing ' o

nearly double the number of new jobs 03

as in the previous year. o O 0.22 0.23
Clients also excelled at achieving non- ' -

employment outcomes (such as entering 0.1

education or training or doing work FY20-21 FY21-22 FY22-23
experience). Considerable improvements —— Employment outcomes

in the rates of non-employment per client

outcomes have driven Breaking Barriers’ Overall number of

overall outcome rate upwards. outcomes per client

Outcomes per client supported
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Programme efficiency

We were more efficient

in supporting clients into
outcomes than in previous
years. On average, clients
received 16 hours of support
per outcome they achieved in
FY22-23, compared to 25 hours
the previous year and 26 hours
the year before that. Similarly,
clients received 38 hours

of support on average for

each new job they started in
FY22-23, compared to 42 hours
the previous year and 57 in the
year before that.

However, this may simply

be because a higher proportion
of the support delivered in
FY22-23 was one-to-one than
in previous years, potentially
increasing its impact. Covid
also made employment
outcomes more challenging

to achieve in the immediately
preceding years, so comparisons
of efficiency between years
are not necessarily fair.

Client self-assessment

In addition to measuring
‘hard’ outcomes (such

as employment, education
and training), we also survey
clients on the benefits of the
support they receive from us.
Of the clients completing

the survey:

90% 89%

felt more felt more
confident motivated
about to achieve
achieving their goals
their goals
83% 80%
said they had said they felt
better chances more confident
of entering about
employment attending job
interviews

Impact Report 2022-2023
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Clients
received

16:..-

of support
per outcome
they achieved

90%

said they had an
improved under-
standing of how
to succeed in their
preferred sector

60% 71%

said they said they had
felt more an improved
confident understanding
using digital of UK
technology workplace

in daily life culture
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Corporate partnerships

In FY22-23, Breaking Barriers was After volunteering at a Breaking
supported by our community of 40 Barriers workshop: ooao

. oono
corFT)oroTe pc:rT’rn;Ls. e OII our c?rpora'ri * 93% of corporate volunteers said oo(gg
pariners created bespoke employmen their understanding of the needs o | o |
pathways or work placement 1

- . of refugees had increased.
opportunities for our refugee clients.

» 88% said their pride in working for
R hel.d 50 wprkshops, aftencecioy their company had increased. 40
248 unique clients and supported by -
322 corporate volunteers. After * 96% would recommend volunteering corporate
attending a workshop with our with Breaking Barriers. partners

corporate partners:

* 95% of clients said their professional
skills had improved.

* 84% of clients felt more confident
about meeting their goals.

* 90% of clients felt their knowledge
of UK work culture had improved.

06

Anas’ story

Through our partnership with Cummins, a two-year hiatus, the program empowered
two clients have been hired into life-changing me as a product engineer, restoring my
roles. Here's what Anas had to say: confidence and reigniting my ambitions.

The opportunity I have from Cummins to Joining Cummins’ engineering team felt like
join the RePower program (a return-to-work entering a collaborative, diverse community

programme) has substantially and positively =~ where knowledge sharing was cherished,
impacted my health, knowledge, and family. fostering personal growth. The program
bridged my past experiences with the latest
advancements, allowing me to excel. Credit
also goes to Breaking Barriers, equipping me
with the skills to confidently present myself.

Life's challenges often lead to career breaks,
raising concerns about re-entering the
workforce. For me, Cummins Company’s
RePower Program was the answer. After

99
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Looking ahead to 2024 and beyond

We are excited to look ahead to FY23-24 after
such a successful year. Our priorities for the next
financial year are to:

« Support more individuals in more
geographies across the UK. We are excited

to launch our work in two new areas, Glasgow
and Liverpool, which will enable us to reach
more refugees that need our support. We will
also be exploring how we can work with other
organisations to support clients in less densely
populated regions.

Continue delivering high quality support
in current regions. We will ensure our
employment support maintains its high
quality and we will continue work to improve
our programmes by streamlining our
delivery products.

 Develop a bigger and bolder voice that

will help raise the profile of Breaking Barriers
and its work. We will be implementing the

first year of our communications & engagement
strategy and continue to generate impactful
partnerships with employers, through

our Business Behind Refugees movement.

Invest in the infrastructure critical to
sustain our growth. Diversifying income
streams remains a priority and we will

be making investments in public fundraising.
We will also continue to ensure clients are

at the heart of the organisation by delivering
our Lived Experience strategy. And, we will
invest in key support functions necessary

to enable the next phase of growth.




21 | Breaking Barriers

My dream is to study sociology
at university. I used to work as
a case worker for the UNHCR
and [ want to understand how
and why wars start, and how
people rebuild their country
after a war ends.

To reach my dream I needed
to improve my English. When
I arrived in the UK, I had
studied English grammar

in high school, and I'd also
watched lots of English-
language films but I'd never
had to speak English aloud.

I wasn't confident going to the
shops or having conversations.
Sometimes if I was tired or
stressed my ‘English brain’
just shut down and I couldn't
say anything at all.

Fast-forward two years and
my English is much better.

I feel confident and I'm ready
to go to university. However,
to do this I need to complete
an access to higher education
course, and to get onto that

06

Nawal’s story

course I need to pass an IELTs
exam (IELTS is an English
language test for study,
migration or work). You have
to pay for IELTs exams and

I can't afford it.

I started with these
classes, but I've
learned so much
more. My Employment
Advisor understood
my dream and what

I needed to get there.

I was searching for support
for refugees and I saw that
Breaking Barriers offered
IELTSs classes. I started
with these classes, but

I've learned so much more.
My Employment Advisor
understood my dream and
what I needed to get there.
She has helped me with

99
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reading and understanding

job descriptions, CV writing,
interview preparation skills

and how to write a personal
statement or cover letter.

I now work as a waitress

in a pub. In the pub I get to
meet people from across the
world and it’s helping me to
understand different English
accents - although sometimes
it’s still so hard!

I also work as a Lived
Experience Consultant for
Breaking Barriers, where

I bring my experiences as

a client and person of refugee
background to support the
development of their work.

I'm in a strong position.

I'm working, my English has
improved and I'm preparing
for my access to university
course. I hope that, once

I pass my IELTs exam, I'll be
able to go to university and
achieve my dream.
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With thanks

We are grateful to our donors, supporters, partners and those who prefer to
remain anonymous, for their support which has made our success possible.

>
accenture
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Masonic

Charitable Foundation

S&P Global
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Arnold Clark
Community Fund

City and Guilds
Foundation

The Etauliers
Charitable
Foundation

The Vandervell
Foundation
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